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Talent 360 winner in the drama category: Leatitia
            
                15 Apr 2013
                 By Stellenbosch            

            



    
        

Almost 2 weeks ago was the final of Talent 360, a glamourous gala event. The gala was a success and an amazing experience for all finalists. Two of the winners (Leatitia and Razia) were interviewed weeks before the event took place. Meet in this blog the winner of the drama category, meet Leatitia!

Leatitia Solomons (33 years old) is a finalist for the drama category in the Talent360-competition. Leatitia won the semi-finals in Cloetesville. She was born in Stellenbosch hospital, but grew up on a farm together with her two siblings, parents and grandparents. When she was 7 years old her parents built a house in Tennantville and moved in. Leatitia and her siblings stayed behind with her grandparents. When she grew older she had to move to town, there was no high school where she grew up and her grandfather decided that she needed to go to a good school now . Laetitia ended up at Bloemhof Girls High.

After High school she went to Boland College, here she qualified as a Legal Secretary. She decided this wasn’t good enough and followed an extra course in wine at the Wine Academy. And so Leatitia ended up in the wine industry of Stellenbosch. Here she got into different jobs, at the Municipality, Haumann Smal design studio, Boschendal Wines and at Vinimark The Wine Company. “I was making money, but somehow I wasn’t really happy.”

In 2009, Leatitia’s life changed completely when her grandmother died, out of the blue. “She always supported me in singing when I was a child. So I realized that what I was doing wasn’t really what I wanted to do in my life. Plus the fact that I couldn’t get off from my job, was part of the reason why I resigned for the job. I was scared of course, because I had a comfortable life and a comfortable job.” She decided to focus on her passion: drama. Despite this great change in her life, Leatitia is very grateful for the support she gets from the family.

Leatitia’s first job in drama was at the Breughel Theater in Cloetesville. The job was to go to primary schools and do educational puppet theater. “I learnt a lot, I told them I don’t mind if you don’t pay me, but tell me anything that I could do, anything. Just to do drama.” Leatitia didn’t get paid, but through networking with people, she found a job as understudy for the educational theater of the Stellenbosch university. She loved the job, however her grandfather got a stroke last year and she could no longer combine her work and the care of her grandfather. Nowadays, Leatitia is doing a lot of auditions, she even has her own agent.

Being unemployed no longer scares Leatitia. “I understand that life is about money, about providing. You need to earn money to survive. And sometimes you have to put your dream behind so that you can think of your children’s dream. If I was a parent, I would probably.” One of the reasons why Leatitia keeps on trying is because she knows she has the qualifications and experience to fall back on. But she understands this is not the reality for everyone. “I know it is difficult for people to follow their dream, because of the fact you need to earn serious money. But remember – I didn’t die when I chose to do what I want to do. I believe it is possible.”

When she got to hear about the Talent360-competition she thought in the first place that she was too old to participate. She didn’t spent much time thinking about participating when she found herself in Idas Valley library while auditions were on. Later, when Talent360 came to Cloetesville she found out that she wasn’t too old, and the prizes – like performing at the Woordfees – interested her and so she ended up at the auditions. “The thing is I never did something on my own, something alone in front of a lot of people. It is easier when you perform with a group of people. You can react on other people. But with you all alone there, it is just you and your voice and your emotions. The competition was the first time that I wrote something myself, and that I was performing all alone.”

The piece that Leatitia wrote for the competition is based on a true story. “I went to the clinic, because I am unemployed I couldn’t afford to go to the doctor any longer”. She was inspired by what she experienced there.

She loved to perform in front of the big audience at the Open Day. “I think why I love drama is because you can be so many different people and sometimes you tell the sad stories and people think you are acting.” At the moment Leatitia is busy working on something new. “I want to do the competition and I wanna do my best. And… win. Oh, I want to win!”
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PORTIA – ROUTE 360
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                 By Stellenbosch            

            



    
        Route 360 will be the first route in South-Africa that is a non-geographical route. It is a route that consist of packages for the visitors of Stellenbosch, which include cultural activities that were previously only accessible to local inhabitants. Stellenbosch 360 created Route 360 to provide a platform for previously disadvantaged communities who generally lack tourism infrastructure to enter tourism through cultural activities, using inherent talent and existing resources. Through blogging I would like to introduce these local inhabitants, in this blog you will meet Portia. Portia has big ambitions.



Portia Nzanzana, 41 years, was born in Port Elizabeth. Portia is a jewelry designer and dreams of her own art gallery. Portia moved to the Western Cape in 1984, because there was a strike and the people were fighting for education. Her parents decided that Portia would go to school in the Western Cape. Portia never finished high school, she came unto grade 10, and then decided to go to the fashion design school. After one year she had to quit fashion designing because of finance and Portia started working, “You know back then, you needed people to guide you, it was difficult because of costing’s. And so I ended up just making money, first part-time, but soon I ended up working fulltime.”

For many years Portia went from one job into the other. She was a packer at Stellenbosch winery, she found a job in several shops and finally ended up as a cleaner. But in 2004, Portia met the right person who could bring her back on the path of her passion, designing. While Portia was working at a farm, she met a lady with a designing shop in Cape Town. They started talking and together decided that Portia could help her with designing. Portia wasn’t into fashion designing for a long time, and when she started designing again it was great fun and a great release. Portia was designing necklaces, bracelets, earrings and many other things, it was the place where Portia realized her real passion in life, designing. But there was also another passion that raised in Portia, being business-minded lady, she longed to have her own shop. And so Portia decided to pull out and do her own thing.

In 2006, Portia started to design her own products and took it with her to the Ikhaya Trust centre in Kayamandi, the manager decided that it was good and gave Portia a place to sell her products. While selling her own products, Portia had to share the shop with four other ladies. Tourists used to come to this place and business was going well. Unfortunately, in 2009, Ikhaya Trust centre started a renovation of the building, but arranged an alternative for its crafters and Portia and other people were moved to a container. Here, business wasn’t going well.

Portia realizes very well that since she started to work for herself in 2006 she started growing. “I can see that I was growing, I could finally move forward. I didn’t want to stay low all the time, I want to reach something in life. But I realize that I can’t move fast, you have to take small steps forward, going up slowly.” At the moment Portia is working in a small shop, which is not hers, she feels stuck, but realizes that earning money is important. She wants her children to finish their education, and her daughter is now going to Boland College.

“I’m looking forward to have my own shop, to have an art gallery.” Portia’s dream is an ambitious but clear one and she knows where she is aiming for. “I want a place where tourists can come, I want them to come to one place.” And so, Portia’s dream is not one for herself, but also one for the other crafters in Kayamandi. Portia wants an art gallery where all people of Kayamandi can show their products, not only her own products will be there. “But the problem is that most people don’t want to focus on business, they want to work for someone, which is difficult. They don’t know that their stuff is valuable. For a shop to function you need someone who says, okay we will focus on this and this is the plan.” Portia knows that she is capable of taking this role in the business, and that is why she won’t give up. Portia does not just want a normal craft shop, she is clearly calling it an art gallery. “I’m a designer, I do art. I don’t say that I am beading stuff, no I design. The reason why I say so: plenty of stuff is not peoples own. You know what I do is very simple, but when you start designing, you come up with new ideas and you bring new kind of products on the market all the time.” The art gallery will show products that you cannot find anywhere else, and therefore Portia would like to have a website on the internet. People need to know what is going on in Kayamandi, tourists must be able to find out why they should go to the art gallery in Kayamandi, and so Portia would like to start advertising on the net. Recently she got her first tablet and the first steps are taken.

Portia would like to make sure that this art gallery will be there in a few years. “It will boost the economy and hopefully we can make some money.” And then the next step will be going online, going national and international. “I hope that someday people can order my products online. But by that time the gallery must be busy and we must be making money.” And all the while, Portia would like to offer her own family something she never got, which is good education so that they will be able to reach for their dreams in life.
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Stellenbosch is undoubtedly one of the most recognised destinations in South Africa and indeed, the world, and this year our exciting new Stellenbosch 360 brand was introduced at Africa’s leading travel show, Indaba, by the Minister of Economic Development and Tourism, Alan Winde.

The new, official destination website, www.stellenbosch.travel, was also launched at Indaba, as well as Route 360, ‘a voyage of discovery into the rich cultural heritage of Stellenbosch’ and all the people who contribute to the success of this unique town.

Extensive engagement with key stakeholders took place at Indaba where Stellenbosch 360 was represented by the CEO, Annemarie Ferns; Manager Industry Services, Adéle Toua, and Ann Heyns, Route 360.

It is an exciting time for tourism in Stellenbosch. After lengthy engagement between various stakeholder groups and consultation with community members, many of the stand-alone projects and initiatives aimed at enhancing the experience of Stellenbosch, were incorporated into a new macro business plan under the executive management of Stellenbosch 360 (formerly the Stellenbosch Tourism & Information Service).

The new Article 21 Company is governed by an inclusive board of directors representing a broad spectrum of stakeholders.

A Branding Committee has been appointed to facilitate an extensive engagement plan to assess the perception of Stellenbosch and scope the requirements of a new and integrated place brand for the town.

    


    
            
    






    
            

    
    
        	
                              
                                 Corporate
                             
                        

NEW STELLENBOSCH 360 BRAND
            
                19 Jun 2012
                 By Stellenbosch            

            



    
        It was ‘opskop’ time in Stellenbosch when the new Stellenbosch 360 brand identity was launched at a festive street banquet this year.

Historic Drostdy Street was transformed with tables draped and elegantly decorated in white, people in festive mood and the best of local talent belting out well-known songs, while musicians set the mood under a starry sky. Stellenbosch 360 Street Banquet

Great fun was had by all and some lucky revellers were awarded prizes for ‘Best Dressed’, ‘Best Hat’ and ‘Best Table Décor.’

Stellenbosch 360 is an Article 21 Company governed by an inclusive board of directors, which represents a broad spectrum of stakeholders. A number of strategic goals and key programmes were identified and can be summarised in the brand essence, ‘Inspiring Experiences’, which captures the spirit and soul of a multi-faceted and dynamic Stellenbosch.

The Minister of Economic Development and Tourism, Alan Winde, officially introduced Stellenbosch 360 at Indaba. The new, official destination website, www.stellenbosch.travel and Route 360, were also launched at Indaba.
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DELAIRE GRAFF HONOURED IN ROBB REPORT’S TOP 100
            
                19 Jun 2012
                 By Stellenbosch            

            



    
        

Delaire Graff Lodges and Spa has received the distinct honour of being one of only 100 globally to be featured among the prestigious Robb Report’s Top100 Resorts.

Delaire Graff Lodges and Spa is situated on the highest crest along the magnificent Helshoogte mountain pass with sweeping views over the Cape’s leading wine district, Stellenbosch.

Ten lodges each boast a private heated pool, breathtaking views, comforts that include a butler service, LED flat screen TV, luxury bathroom amenities, iPod docking station, wireless internet and Egyptian cotton linen. The lodges are centered around a main lodge comprising of a private cinema, meeting facilities, Indochine Restaurant and a state of the art spa and gym.

With sumptuous interiors, beautiful grounds and a magnificent art collection, Delaire Graff Lodges and Spa offers one of the world’s most exceptional art, design, spa, cuisine and wine experiences.

Yet another achievement for one of our own, that cements our place in the international market as a world-class destination.

    


    
            
    



		
	




	
				
					Search for:
					
				
				
			

Categories
			Beyond Stellenbosch

	Corporate

	Route 360



			
				Recent Posts
			
					Talent 360 winner in the drama category: Leatitia
									
	
					PORTIA – ROUTE 360
									
	
					INDABA
									
	
					NEW STELLENBOSCH 360 BRAND
									
	
					DELAIRE GRAFF HONOURED IN ROBB REPORT’S TOP 100
									


		
Archives
			April 2013
	July 2012
	June 2012


			








    



        
                    
        
            

                
                
                                                                Copyright © All rights reserved.                    
                         
                        

                


                            

        

    





    














